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FASHION’S HALL OF FAME 
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VAN HEUSEN 
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BACKSTAGE WITH ESQUIRE 






















Look Out for Deflation 































Souvenir of Wartime Oahu 













































Incident in the Time of Nick 
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Miss West and Mr. Proust 
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The Rhythm Section 



by LEONARD FEATHER & MUL EDVARD MILLER 
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Let’s give sober thought to 
the tires we have on our cars today 



UNITED STATES RUBBER COMPANY 
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The Stetson she's admiring is the De Luxe Stratoliner" 
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To G. I. Joe They Too Are Veterans 


They are veterans of work and of pray¬ 
erful waiting at the altars of their faith. 

G.I. Joe will be glad to see the Statue of 
Liberty and the scenes of his native state. 

But above all, home to him means 
his own people—his parents; his wife 
and children, or his sweetheart. All 
that affects him affects his family, 
inseparately. 

Fighting around the world, the mem¬ 
bers of our armed forces have done 


more for us than we at home could do 
for them. 

They will return, not to collect their 
dues, but to continue their duty, am¬ 
bitious to help build an even better 
United States. 

Their training, their experience and 
their contact with other nationalities 
have widened their perspective. They 
have found a different world in the mak¬ 
ing. They have learned how universal 


air brings people vastly closer together. 

Ours is the opportunity to make sure 
that our returning veterans may make 
their most effective contributions to our 
nation’s growth and security. Together 
we must utilize the war-spurred devel¬ 
opment of global air transportation. 

Yes, the veterans want to return to 
you, but not to yesterday. Their eyes are 
upon tomorrow—which will be as won¬ 
derful as we make it! 


American Airlines 

THE NATIONAL AND INTERNATIONAL ROUTE OF THE FLAGSHIPS 






